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Hospitality

Hospitality is the ability to make people feel good, to be happy and to enjoy the
space they are sharing with family, friends or colleagues. This basic premise needs
to be supported by quality food and entertainment and additional recreational
activities such as leisure shopping, activities, water features, valet parking, free

entertainment, family friendly, vistas and views.

Security and Safety

Trading into the evening does raise a number of questions in regards to safety and
security. Whilst evening trade does not differ drastically from day time trading, a
greater emphasis does need to be placed on key motivational factors including

personal safety, taxi transport, car parking, security guards, CCTV, people
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presence and the general environment.
Diversity

People have an expectation when it comes to night time hospitality products. They
want menu diversity that comes with high service standards, a dining ‘experience’,
varying pricing and multiple options of cuisines. The questions of ‘who are our
customers and what do they want?’ must be asked to establish the main user
groups and their need-states when it comes to food and drink options. From this,

offerings can be diversified and differentiated to meet everyone’s expectations.

Entertainment

When it comes to building customer visitation time, precincts are now turning to
entertainment elements from street shows to live performances and al fresco
dining to pop-up retail shops. The anchor of the evening trade activation 1s food
and beverage however, the entertainment that comes with it provides further

energy and lifts the overall experience of the precinct.

Experience

The experience of evening economy includes aspects such as what retail offerings
are available to the customers of the precinct? Do the food outlets offer al fresco
dining? Is there a vibrance and energy being dedicated to the space? and has
everything been well executed in terms of planning and design? When these
aspects are met, social congregation and interaction is established as customers

want to be in the space and enjoy spending time there.

By including these five factors into the development of a night time trading
precinct, an environment can be created that customers want to be in and will
choose to return to time and time again. What does this achieve? A shopping mall
or centre which has optimised sales opportunities and created a successful precinct

from both a financial perspective as well as an experiential one.
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